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Revenue center refers to the different operating unit of an organization that is accountable for generating sales. Although hotels do not operate a revenue center, some income centers include food and beverage openings, cookery, room service, and merchandizing stores. The divisions of sustenance centers provide crucial support for the hotel industry. Areas such as the front of the house and front office are parts where the contact between employees and guests is not frequent. Housework workers infrequently interact with the guest while back of the house serves clients through repairing the leaky faucet, cleaning guestrooms, and correcting customers’ accounts (Crossan, 2014). 
Hotels revenue centers generate revenue through the sales of services and goods, for instance, food and beverages and the room department of a hotel. Such centers are exclusively responsible for activities that bring cash to the hotel, but most individuals contradict the process as it only focuses on creating gross revenue. Laundry services can charge additional funds for drying and cleaning client's clothes. Food and beverages sales profits from alcohol and non-alcoholic beverages and food. In hotels, the sales of such beverages result in additional revenue. Emergency centers and guest communications generate profit for the hotel. Caretaker services help tourists with hotel reservations, selling of tickets, and showing directions. Hotel workers help with confirmation of booking and reservation by the clients. The customers have to pay a certain amount of the total payment to guarantee the reservations (Altin et al., 2017).
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